
Public Workshop 



Meeting Agenda 

►Welcome + Introductions 

►Project Update 

►State of the County | Strategic Priorities 

►Land Use Alternatives 

►N ext Steps 



Schedule 

PROJECT 
INITIATION 

COUNTY 
ASSESSMENT 

PLAN 
DEVELOPMENT 

POLICY 
FRAMEWORK +  
STRATEGIES 

PLAN 
DOCUMENTS 

► Data Collection 

► Kick off 
Meetings 

► Project 
Branding 

► Data Analysis 

► Stakeholder 
Interviews 

► Community 
Survey 

 

► Alternative 
Land Use 
Scenarios 

► Subarea Plans 

► Action Plan 

 

► Updated 
Comprehensive 
Land Use Plan 
Documents 

► Final Plan 

► Executive 
Summary 

 



 
State of the County 
SUMMARY  



► Population and 
Demographics 

► Economic 
Development 

► Housing 

► Land Use 

► Environment and 
N atural Resources 

► Cultural Resources 

► Transportation 

► Community 
Facilities 

 
 
 
 
 



Growth shows no signs of slowing. 

Presenter
Presentation Notes
York will continue to grow at rates faster than state averages.
77% of York’s population lives in an urbanized area.
Residents will continue to become more affluent.

In terms of absolute numbers, the county is one of the fasting growing in the Carolinas. By 2010, York County’s population had increased to 226,959 people from 132,348 in 1990 and 165,620 in 2000. In terms of total numbers, York County has grown to a population of over 240,000 people (estimated end of 2014), only trailing Mecklenburg County in total population within the Charlotte metro area. 




Growth shows no signs of slowing. 

  2014 2015 2020 2025 2030 2035 2040 Change 
Retail 30,612 31,458 33,270 35,846 39,515 44,682 50,353 19,741 

Industr ial 26,201 27,161 28,752 30,756 32,605 34,419 36,529 10,328 

Office 35,627 36,793 45,287 52,904 59,545 66,729 72,887 37,260 

Total Employment  92,439 95,412 107,308 119,506 131,665 145,831 159,769 67,329 

Source:  Noell Consulting Group 

Residential Growth Project ions 
► Demand for 52,310 new for sale dwelling units by 2040 

► 14,000 Patio/ Small Lot Homes 

► 30,000 Average Lot 

► Remainder Townhome and Condos 

► Demand for 21,359 new apartments by 2040 

 

Employment Growth Project ions 



Competit ive 
Advantages  
►Strategic geographic 

location 

►Low corporate taxes 
(5%) 

► Incentives 

►Pennies for Progress 

►High QOL and Strong 
Schools 

►Low cost of living 

Abili ty to reach 60% of US market in 24 hours 

Presenter
Presentation Notes
Central location in Southeast United States and Carolina region, strategically positioned halfway between New York and Miami. 
Access to rail, system of highways, and multiple seaports – a strong point for businesses.
Ability to reach 60% of the United States market in 24 hours.
Strong regional location, close and easy access via Interstate 77 into to the largest metropolitan area in the Carolinas – Charlotte. 
A South Carolina county address in Charlotte Metro offers South Carolina tax benefits. South Carolina taxes are considered more advantageous than North Carolina taxes. 
Large county in terms of land area, offering large tracts of land ripe for development, building sites and opportunity.



Strong system of natural and cultural assets 



Healthiest office market outside of Charlotte 



Building a recreation/ tour ism reputation  



Business as usual won’t  get it  done. 

Costs increasing 
►Demand for more 

services 

►Maintaining/ replacing 
infrastructure  

►Construction costs 
Revenues decreasing 
►State/ federal funding 

gaps 

►Resistance to increased 
property tax 

Presenter
Presentation Notes
As communities grow, the demands placed on surrounding infrastructure continue to rise and eventually necessitate additional capacity improvements to maintain adequate levels of services. Traditionally, elected officials rely on rising property taxes in addition to state or federal funding to pay for future year capital improvements. However, recent decreases in outside governmental funding, increases in construction costs for replacing and expanding public facilities, and rising resistance to increased property taxes have led many local governments to consider other funding mechanisms for implementing needed improvements. 




 
Meeting Input 





York Forward Mindmixer  Site 
►261 Total Participants 

►2,285 Unique Visitors to the Site 

►6,175 Page Views 

►Average Participant is 44 Years old and Female 

Public Meetings 
►5 Meetings 

► Lake W ylie, City of York, Fort Mill, Rock Hill (2) 

►221 Attendees 

Public Engagement 



► Job Formation and Location (by sector) 
► Growth Management  

► Use compatibility 
► Quality development 
► Adequate infrastructure 

► Roads (maintenance, capacity, congestion) 
► Utilities 

► Timing /  pace  
► Direction of growth 
► Cost to serve 

► Parks, Recreation and Usable Open Space 
► Bike and pedestrian facilities (greenways) 
► Public access to river/ lake, usable open space 
► N atural and cultural resource conservation 

► Cooperation/ coordination between jurisdictions 
► Promote cities and towns as centers of activity 

 
 
 
 
 

Community-wide Themes 
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